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PRESS RELEASE

JCDecaux Acquires Majority Stake in Wall AG

Holding increased to 90.1%

Berlin/Paris – JCDecaux S.A. (Euronext Paris: DEC), the number 1 outdoor
advertiser in Europe and the Asia-Pacific and the number 2 in outdoor
advertising worldwide, has become the majority shareholder of Berlin based
outdoor advertiser Wall AG. With the acquisition of the shares formerly held
by the company's founder Hans Wall, the stake of JCDecaux in Wall AG rises
from 40% to 90.1%. Daniel Wall, currently holding 9.9% of shares, will
remain Chief Executive Officer of Wall AG, nationally and internationally
running the company under its present name from its Berlin headquarters.
Hans Wall remains chairman of the board of directors of Wall AG. Both
companies agreed not to disclose the price of shares acquired by JCDecaux.
The transaction requires the regulatory approval of the German Federal Cartel
Office.

Wall-Group was founded in 1976 by Hans Wall. In the preceding business
year 2008 it has generated total revenues of 114.7 million euros by marketing
66,000 high quality advertising spaces, 85% of which are located in Germany.
Wall holds a strong position as number 2 in the German and Turkish outdoor
advertising market, with long-term advertising contracts in cities like Berlin,
Duesseldorf, Dortmund, Muenster and Istanbul.

Jean-François Decaux, Chairman of the executive board and Co-CEO
of JCDecaux S.A., said: "JCDecaux's acquisition of a majority stake in Wall
AG is the logical continuation of the growing together of both companies
which is in progress since 2001. Both JCDecaux and Wall are owner operated
enterprises with first class products, ideally fitting together and
complementing each other. Wall AG has an outstanding position in the
German as well as in the Turkish outdoor advertising market. Together we will
succeed in making outdoor advertising even more attractive for national
customers."

Hans Wall, chairman of the board of directors of Wall AG, said: "By
selling the shares we have made a strategic decision. We intended to pave
the way for a strong owner who is able to ensure a competitive national and
international market position for our company under the direction of my son
Daniel Wall."
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Daniel Wall, Chief Executive Officer of Wall AG, said: "Our new
majority owner JCDecaux shares our philosophy and vision of quality. From
now on, we can enter the competition for advertising contracts with
municipalities from an even stronger basis. Furthermore we will actively put
the synergies from the cooperation between our companies to the benefit of
our advertising customers.

Wall-Group: Key Facts

 International street furniture supplier and outdoor advertiser in seven
countries and more than 50 cities, amongst others Berlin, Boston,
Budapest, Düsseldorf, Istanbul and Sofia

 Innovative street furniture in highest-quality design; 28 different design-
lines

 Made to measure solutions provided by in-house research and
development unit

 Production, maintenance, and cleaning from one single source ensure
highest quality standards

 Intelligent outdoor advertising on 66,000 advertising spaces with highest
frequencies of exposure, and on around 6,512 means of transportation
such as tramways, busses, underground trains and trucks

 National and international sales team with 10 sales-offices, providing
outstanding marketing expertise

 Marketing-portfolio in Germany: 27 cities, AirportNet, ShoppingNet,
Leipzig Central Station, Berlinale Film-Festival, bluespot, RollAd on
highways, transit advertising in Berlin, including all underground stations

 Owner operated medium sized enterprise; majority of shares family
owned; turnover 2008: 114.7 m. euros; number of employees: 739

JCDecaux-Group: Key Figures

 Turnover 2008: 2.168,6 m. euros; turnover H1 2009: 925.4 m. euros

 JCDecaux is listed on Euronext Paris and is included in Euronext 100,
Dow Jones Sustainability and FTSE4Good indexes

 Number 1 provider of street furniture worldwide (378,000 advertising
spaces)
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 Number 1 provider of airport advertising (165 airports); more than 300
transit advertising contracts with a total of 329,500 advertising spaces in
underground, bus, train and tramway advertising

 Number 1 in Europe for large format advertising (224,500 advertising
spaces)

 Number 1 outdoor advertiser in the Asia-Pacific (201,700 advertising
spaces in 44 cities)

 Number 1 worldwide in self-service bicycle rental systems

 936,00 advertising spaces in 55 countries

 9,250 employees

IEG – Investment Banking: Key Facts

IEG is a leading, independent and international Investment Banking house for
mid-cap companies, entrepreneurs & institutional investors. IEG is active in
Corporate Finance Advisory, Institutional Placements and Principal
Investments. IEG is focused on the development and implementation of
tailor-made transactions and financings. IEG is headquartered in Berlin and
has branches and associated offices in Amsterdam, Bucharest, Buenos Aires,
Istanbul, Johannesburg, Milan, Mumbai, Paris, Sao Paulo, Shanghai, Warsaw
und Zurich. IEG employs more than 125 professionals in its domestic and
international operations. IEG is 100% owned by its management and
employees.
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